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“The best way for us to
TEACH it, was to DO 1it!”

Cruz Gonzales

&
Gene Holand

*Students were getting theory and
textbook cases but even though
the theory was there they couldn’t
put it into practice.




Maximizing Your Community
Resources for HUD HSIAC Success

Set The Stage: Perform an Analysis of your
College & Community

Community- Franklin & Benton Counties
Franklin Co- Ag Econ Base
Benton Co.- Fed Econ Base
Franklin Co.- Majority Minority
200,000 Population Base
TRIDEC, TCHCC, SBDC, PDDA, TCVCB




Maximizing Your Community
Resources for HUD HSIAC Success

Set The Stage: Perform an Analysis of your
College & Community

College- 5,126 FTE
Main Campus Located in Pasco
Small Business Development Center
HUB Development Program
Focus on Professional Development
Marketing Program- Community Focus
Business Development Complex- CBAC




Maximizing Your Community
Resources for HUD HSIAC Success

Community Involvement from College

Find Partners with Complimentary Missions or Goals
i.e. Tri Cities Hispanic Chamber of Commerce Mission-
“The Tri-Cities Hispanic Chamber of Commerce (TCHCC) is organized
for the purpose of advancing the economic, industrial, professional,
cultural, agricultural, educational and civic welfare of the Tri-Cities and
surrounding communities. The TCHCC will accomplish this mission by
focusing on work force development through its support of education
and training.”

A COMMUNITY OF LEARNING
. .
Columbia Basin College
BUILDING FUTURES FOR CHANGING TIMES
rone CAMC@CBC



Maximizing Your Community
Resources for HUD HSIAC Success

Sustainability- What happens After the grant?

TCHCC- Classes to small start up businesses
Institute for Professional Development & University- Certificate Courses

Non Profit Marketing group- Faculty & Student Participation




Partnering with Business
and Industry for

Community

Development

v .
creative

marketing
consultants, inc.

[ 5 Columbia Basin College
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Creative Marketing Consultants, Inc.

A Business in the Classroom:
501 (c¢)(3) Not For Profit Washington State Corporation
(through the Columbia Basin College Foundation)
Incorporated in 2003

CMC is a marketing business, that
provides actual working experience
o« for business students, is

g »
£ — ) noncompetitive in nature and

—?/ brings the community together.

creative
marketing
consultants, inc.

ACOMMUNITY OF LEARNING
e
Columbia Basin College
BUILDING FUTURES FOR CHANGING TIMES
another creative project from CMC@CEC ©



The Nature of What We Do

o . E
i

— Partnering with Business and Industry
— Anticipating Employment Trends

— Marketing your business or program

— Pre-Apprenticeship

— Internships/Mentorships



Personal Commumty
Involvement

School Districts: Pasco, Kennewick,
Richland — Careers in Education
Committee and Culinary Arts

BAMM Advisory, Pasco SD
Bus Ed Advisory Committee, Benton City

Bus Dept — Columbia Basin College
Dispute Resolution Center

Pasco Rotary MEEE’MT
El Katif Shrine U
Community Service Groups

Tri City Chamber, Hispanic Chamber



Community Partners
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¢ City Of Pa'SCO Eﬂﬂ:l:ﬂl:i.nnM“JJEEI.I.HI.LT-lei:T:!HEHFj:I Char Businass Commurnities
e City of Richland/Earth Month
e City of Kennewick

e School Districts:

— Kennewick, Pasco, Richland

SARLL BUS|IMNESSE

— articulation and marketing services | Y
e Tri Cities Hispanic Chamber
s * TRIDEC

e Small Business Development Center
— Tri-Cities and Yakima

—e&% ° 'Tri-Cities Visitor and Convention Bureau




Pre-Apprenticeship

e Practical
Experience

e Building
resumes and
networks

e Social and

communication
skills

Columbia Basin College
BUILDING FUTURES FOR CHANGING TIMES



Internships and Mentorships

e Introduce real work
experience

e Working with
businesses in the
community
— Realistic Expectations
— Pragmatic Strategies

ACOMMUNITY OF LEARNING
e
Columbia Basin College
BUILDING FUTURES FOR CHANGING TIMES
MC@CBC



Creative Marketing Projects

IBa° A bold and

' graphic display
of projects
created by
students for
businesses in

the
community.

A COMPILNITY OF LEARNING
Columbia Basin College
Buipise FUTURES FORCHANGEG TIMES



The Next Generation of Grind is Here!
. The X-DMG Roller Peg is the world's first & finest
Industrial Strength Plastic Grinding Peg!
. The X-DMG Roller Peg grinds and glides further and faster

than any other peg currently on the market.
. The ¥-DMG Roller Peg will permit use of most skate-parks,
whereas metal pegs are increasingly being banned.
Innovative Benefits:

Self-lubricating! You don't add oil, grease, silicone, Teflon, or
graphite- You just GRINDI!

. The X-Dmag Roller Peg will lead to new tricks!

. X-DMG's Industrial Strength Plastic enhances safety for all,
as opposed to metal pegs, which can develop sharp edges and
cause a lot of damage to riders and skate parks.

Multiple Applications:
. Changeable sleeves slip over mandrel cores for different uses.
. The hex dropout key locks the peg for hard grinding.
. Remove the dropout key and the outer plastic skin rolls-
like an extra set of wheels for Extreme Grinds!!

Stop the Damage to yourself, your parks, and the BMX image!

LEs{VE [0 INPIECE!

Product Specs:

!

The X-DMG Roller Peg utilizes an innovative three-piece design:
Outer Skin Mandrel Dropout Locking Key
The interchangeable outer skin is currently available in two
types of long-lasting industrial strength plastic:
UHMW (Ultra High Molecular Weight) and Delrin™

A variety of reusable mandrel cores are available in:

A36 Steel (36 ksi) 4140 Chromoly (B0 ksi)  Titanium (Lotsa ksi)
Fits on 14mm or 3/8" axle

Mandrel ends are designed for easy installation, using either
3/8" square ratchet or 5/8" hex socket

True standard Grind-peg dimensions (length 47, diameter 1.5%)
Total peg weight: UHMW- 7.5 oz. Delrin™- 8.9 oz.
Multiple coler options: Black, White and Fluorescents

Pink, Red, Orange, Green, Blue...
Includes Hex Dropout Key, with front and back hat washers;
for Roller-Peg mode, use hat washer instead of drop-out key.

X out the Damage with
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Image Consultant
Personal Shopper
Motivational Speaker
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What ¢oes avound comes growmal

509.308.9451
charelle_twitty@live.com
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Tra-Cities Area Journal of Business = November 2008

BusiNess PROFILE

Local entrepreneur imports cigars from Dominican Republic

By Bethony Joy Riddbe for TCAJoR

Edssom Valerio brimgs o listle bit of
home 1o the Tri-Citaes

He ie presidesd sml cwner ol Pasco-
bamerd Valerer Cigars, an onlinge bosineis
un under Classic Cigar Company, which
urports clgars from his binthplioe, the
Daminscan Rojuibli

The company Tecially opened 0
2T, though Yalerio said he had the
husiness idea for seven years befon: sum-
i AL, “1'm from Dominican and 1 grew
up brrking & peophs smaking cigars - my
uscles, my grundfothers: my aand™s
[mther,” he sad

Valerio cigers are mamibecsured by o
labmevn compony in the Domimecan
Republic. The cigars an: imade of long il
ter pohpcon grown i the Vills Goneales
‘Warking direcily winly the manufacturer,
Valerin hax ordered more than 10 KK
cipmrd alice his business stared

Waderin
emline, 1o retail shops and his prodoecs ane
abso on disgpluny @ saoime locn] winenes,

sells the cigars - whokesaks

Ioaking ar having & storefront af o becal
winiery by Jane of next year

While he is carmesly only boensed
sedl his product in Washington, Valsnir is
warkimg on pering & distributsom Boenss
For the entme United Sates, Gnivweh plans
inctuck: scgmiring imio the Las Vegis mar-
ket, @& this 33-wear-ald has o contact
there, He alio wants & G it O, |
wagl By get there now and establish my
pame,” e sEdl. Classle Cigar Co, will
mypwt other goods b the LS., il
Valerio coubdn’t namse any specifics at
e fime.

Currently, Vulerio saicl be has af least
100 consistent, loyal cwstaimers, inolbad-
i Wi dfrinkens. lawvers, doclors. ingi-
neers and polfirs

T pet his bosiness up and funiing.
Yoberi wicked wiily Cedumbin Bosin
Calbepe's murketng deparineil, specifl
cally with GGene Holend aml Sue
Fdmumea. “He'ls my meeon, and See
Edmunson, she is my marketng direckor,”
hee maiel. The snarketing deparrment helped
iy vanety of waws, miluding
is fop, “1 womldn 't have this

To get his business up and running,
Valerio worked with Columbia Basin
College’s marketing department, specifi-
cally with Gene Holand and Sue
Edmunson. “He's my mentor, and Sue
Edmunson, she is my marketing director,”
he said. The marketing department helped
Valerio in a variety of ways, including
developing his logo. “I wouldn't have this
business without the help of the marketing
department at CBC,” he said.

ol Use help of (he marketing
it CRC." he said
erio works & a brunch man
. Bank in Pasco. b calls thes
f bbby amd am . Ameericai
anm Aeran dream that yoo
I own bsisiness,” saigl
yourr Business, #%s nod thal
g for comvemence, hecmiae
v wark - harder on your new
it nhoat the stisfoction that
| _something foom scnilch und

you made it hagrpen, That to me s o suc
oo,

Vabeno sad he is cresting his future
with this business and soenething to leave
behind far his Aveyeanabd dsughter. He
2lso wants o bet an entreprensur, ;r'in!.'
a4 @ roby el for peogple GOfng ¢
L5 “There's not & shomcnl, Go o schooal
ol get educitid in oider lo crene & het-
rer Tuire and serong workforee,” Valeno
said. “I doesi't matier whene we all
eoime Fram, but what really maners is shat
wiz-alll Bive 10 g counary of opporonities.”

Walerio moved 1o the U S, m 1996 ond
ke Lived i Pasoo since DM . He afiond-
ed Walls Walla University umd has a
degree in Husimess Administration with &
comoemtrilsd 1l |||I|_'rr|JIi|'r|Iu| Besiness

he

Edison Vialerio ls the founder of
Classic Cigar Company.

www.classiccigarco.com



Wine Industry
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Columbia Basin College
BUILDING FUTURES FOR CHANGING TIMES
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and we want you to meet her

She's available,
i our
Kestrel Tasting Room

acated in the
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{888)343-cork(2675)(toll free)




BIG JSHN'S
John James Tishing Uelverduwies

Professional Guide

Caught one....
JOHN; (50913080215 o — - This Biglil!
JERRY:(509)943-8583 Solt B ProshoTos =<

BiGlahnlamesdihotmallcom '@Lﬁfﬁ
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' Home g r———
Elaretakers, Inc.

"Caring for your home while you're away."



BxTENPING Your LiViNe SPice

\ Award Winming Arlistic Ouldoor Lighting b

Small Business Services
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Local and National Clientele

e Currently have 4 __ |
accounts that we have ‘ A G
assisted in attaining %€
National acclaim
— Trade shows
— Web Sites

— Graphic Publications

PLUG KEEPER
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Travel and Tourism

e Wineries

e Convention Center
e Various Hotels

e Travel Bureaus

e Cruise Lines

Columbia Basin College
TP e FUTURES FUR CHASGIRG TIMTES



South Eastern Washington Boasts 420 Wineries
and about 1 new winery opening every 60 days.

Thinking Wine?

Think Washington' HHOT SPOT




And winery related businesses

West Richland BTIdSCapCI CONCEPE

509—948—85 10
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Ared
Chamber of Commerce

i
Sleeping Dog 4
Wines






Tapping in each student’s creativity

i
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New Horizons High School

T (s
Working with CBC to develop a EStelaa s | s L
State Wide
Campaign to get students to

Graduation




Economic Development

Columbia Basin College
BUILDING FUTURES FOR CHANGING TIMES

ancther creative project from CACOCEC @



Downtown Pasco Redesign




e

Embracing Multicultural Diﬁersity in Our Business Communities

Serving a 250,000 Population base




I > Building A Tradition ~

&]u\ NEKWIC
BANDITS
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